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ABOUT THIS PRESENTATION: OBVIOl!S

THE BACKSTORY R4

This is the 3rd Annual Edition of my Trend series to help CMOs, brand
managers, business owners and entrepreneurs to see

the trends shaping how we buy, sell or believe

anything in the coming year.

In this report, youll see the top trends for 2013 - if
youd like to read reports from previous (or later!)
years, visit www.nonobvious.com.




15 Marketing In
To Change Your Business

“The most reliable way to
anticipate the future is to
understand the present.”

- John Naisbitt, Author of Megatrends (1982)



Why Do These Trends Matter?

This is not a presentation about what the
world will look like in ten years.

Human knowledge is multiplying at a rate that makes our far future
almost impossible to predict. But knowing what will happen next year
is less like guessing from a crystal ball, and more
like assembling a puzzle.

For the past year, | have gathered information about new business
models, curated examples of great marketing, watched
smart startups, and listened to world changing ideas.
This presentation is an effort to put the pieces
together — and share the 15 biggest ideas that
will shape the business world in 2013.

{ Rohit Bhargava

Founder, Influential Marketing Group
Author, Likeonomics




How To Read This Report

The Trend The Examples

Each trend is summarized with a Individual examples are presented as “proof” of the trend
short description and visual. along with descriptions and URLSs for each example.

What's the lrend?

The Methodology: Curation

All of the trends in this report were curated based on
research done over the course of the entire year (2012).
This is not a trend report based on focus groups or polling
of people on what they think will happen in the coming
year. Instead, it is based on collecting new ideas from
media, attending more than a dozen leading business
conferences, conversations with very smart industry leaders
and my own collected insights as a marketing consultant
and author. For more a step by step look at my process -
check out the backstory at the end of this report.
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ShopSavvy 6
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EXAMPLES:
Slice, Dashlane +

ShopSavvy

Apps like slice, dashlane and
ShopSavvy allow consumers to
use a single button to do every-
thing from aggregating all their
online purchasing, to instant
price checking, to making a

one click checkout possible

on every site across the web.
The result is a streamlining of
the shopping process that makes
it easier for shoppers to buy
anything, and offers layers of
new data for retailers to
optimize the shopping
experience.

www.slice.com

www.dashlane.com
www.shopsavvy.mobi
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GoodK

Stop paying too much for your prescriptions!

Shoptimization

EXAMPLE:

GoodRXx

As more people around the world use
prescription medication for a variety
of ailments, the costs of these
prescriptions are growing.
Consumers who are used to
dealhunting for products and
services can now apply this same
behaviour to optimize their shopping
for prescription medication with
GoodRx, and save money on

what may be one of the

most costly recurring

purchases they make

all year.

www.goodrx.com
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EXAMPLES:
Rent the Runway,

Wish Want Wear
+ Le Tote

As consumers look to make their
dollars go further, new business
models that allow for renting
instead of owning for higher
priced items like women's
fashion grew dramatically

this past year. Augmenting this
trend of apps making shopping
easier will be a new group of
sites that rethink the entire
shopping experience itself

and introduce unexpected

new ways to get products

and services differently

than ever before.



www.cardstar.com
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| www.getperx | www.keyringapp.com

Shoptimization

EXAMPLES:
CardStar, Perx +

KeyRing

A range of mobile apps are
already making it easy to carry
your loyalty programs with you at
all times - as well as allow
merchants who do not currently
have these programs to easily
create them. As loyalty programs
and discounting become a part of
every merchant’s strategy to
retain customers, it will also help
them recognize customers faster
and make it easier for them to
purchase over and over again.
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EXAMPLE:

Macy’s In-Store GPS

Inside the “world’s largest store” -

this well known retailer created a tool
to help shoppers navigate the many

- departments to find the items they

. were looking for. Look for more

© retail locations to introduction

similar technology to help

shoppers locate products

or deals and optimize

their time in stores.



Partnership

Publishing

What’s the trend?

Aspiring authors and
publishing professionals
team up to create a new
“do-it-together” models
of publishing.

Influential Marketing Group
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So really, it takes the
right team mix to
create a great book.

Net Minds provides a platform for
authors and book professionals to
team up and work together making
great books.

A The Author's Dream Team

Work on thes buok!

Partnership

- I

Publishing

EXAMPLE:

Net Minds

If books really were treated like
startups, then every part of the

team behind a book would have

equity in its success. With
NetMinds, best sellling author Tim
Sanders tries to do exactly that by
reimagining the ecosystem around
publishing to create an online
marketplace where the best talent
in every aspect of publishing can
find each other. The only piece
missing from the puzzle? The big
publishing house ... and the big cut
of the profits they usually take.

www.netminds.com
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Get publlshed by Mlndvalley

S, teathels and expens with transformabon.

us 35 we pioneer the fut g Indusiry 95"'"5‘

EXAMPLE:

Mindvalley

The first thing that sets
independent publisher Mindvalley
apart is their stated mission to
“empower 1 billion lives.” The
second is unique business practices
like their “Freedom Clause” that
allows any author they work with to
cancel a contract at any time. For
the authors who are lucky enough
to be selected from hundreds of
applicants, though, Mindvalley will
not only produce a book - but also
work with authors to create a deep
personal platform that enables
them to sell everything from DVDs
to workshops. The integrated focus
on editorial and user experience has
many critics calling Mindvalley the
real “future of publishing”

www.mindvalley.com
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EXAMPLE:
Paper Lantern Lit

Using their unique model of
“literary incubation” - a team of
former Young Adult Fiction editors
invented PLL as a solution to one
of the biggest problems in
publishing: lots of great ideas
come unattached to a specific
author. In this model, the team at
PLL creates a concept for a book
and a chapter by chapter outline -
then goes out to find a writer with
the right voice that fits the project.
While the book is being written,
they pitch it to potential publishers
- keep the rights and pay authors
a flat fee. Since 2010, they have
sold over 20 projects, and three
have with film options.

www.paperianternlit.com
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EXAMPLE:
The Domino Project

One of the earliest examples of a
new form of publishing, this
project was the invention of
marketing guru Seth Godin and
created a partnership with
Amazon to reimagine multiple
aspects of publishing. The
Domino Project produced both
physical books and ebooks - 12
best sellers on Amazon in total.
The project was ended after just a
year, as Godin noted it was only
meant to be “an experiment” - yet
the model and what it showed
about the possibilities for new
forms of publishing undoubtedly
inspired others to continue their
own disruptive work in this field.

www.thedominoproject.com
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Source: Design for new SwedBank headquarters in Stockholm
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No Nonsense. Just People Sense.

ALLY REIMBURSES ATM FEES

At Ally Bank t charge you to use

plus we reimburse other banks’ ATM fees nationwide
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Talk straight

We don't hide behind confusing jargon and fine
print. We'll tell it to you straight. Because we
pelieve it starts and ends with the customer

To Change Your Business

GUTHELR:EL LT

EXAMPLE:

Ally Bank

First created as an online retail bank
from an auto finance company, a
consistent advertising campaign since
2009 and no nonsense language have
made this bank a customer favourite in
a complicated category. With their
ongoing mission to be “obviously
better” - Ally Bank continually offers
leading customer service and product
features that are not only fair, but also
inspire deep loyalty among their
customers. Lower fees, ATM
reimbursements, 24/7 customer
support and a dedication to
communicating in clear, simple and
direct language have made this bank a
popular provider for financial services
every year since it was created.

www.ally.com
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EXAMPLE:
FoundersCard

One thing American Express realized many
years ago, was that your credit card is more
than a means of payment - it can also be a
form of self-expression. This core insight is
what drove Eric Kuhn in 2009 to create the
exclusive FoundersCard as a way to offer
elite benefits to individual entrepreneurs.
Members must be approved, and
membership today stands at only about
8000 members worldwide - but includes
Craig Newmark, Kevin Rose and hundreds of
other well known entrepreneurs. With
networking events as a built in benefit,
FoundersCard is one of the first financial
services to create a true human network

: from its members, while also offering

e ERaCAR . exclusive negotiated benefits.

www.founderscard.com
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g :  This new online bank in

b[]B[ju 1234 5L 5 54 Central and Eastern EUFODE
" e | T LR I . offers a focus on simplicity
o L TEe, VISA" = and promises to be one of

the few banks in their
region that “won't steal your
time.” With more than
100,000 clients in Slovakia
and Czech Republic, the
bank has fast growing
ambition to extend to other
countries in the region and
counts on positive word of
mouth from its customers
to help them continue to
grow.

WWWw.Zuno.eu




18 Marketing In
To Change Your Business

Addtunns (Pl Tan Cindd Workwher!

CLEAR B MaARK
AWARDS

After

“Making the tax code less
complex is the single
most important thing
that could be done to

improve taxpayer

service and boost
compliance.”

Former IRS Commissioner
Douglas H. Shulman
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EXAMPLE:

IRS

The ongoing aim to simplify
forms has been a priority at the
IRS, but it may have gotten a
bump early in 2012 when a
happy taxpayer who had her
penalties removed based on her
explanation that “the adult
brain turns to jello those first
few months raising a baby”
posted the letter online. It shot
to the top of Reddit and
prompted many other
customers to share their own
surprising stories of interacting
with real people at the IRS.
One story online even
proclaimed it “proof that IRS
agents are human.”

WWW.irs.gov
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Get ready to
leave your bank.

And find clarity in your finances
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Get Invited

EXAMPLES:

Simple, BillGuard +
Project Catalyst

In mid-November of 2012, the
Consumer Financial Protection
Bureau (CFPB) created a new
initiative to invite ideas for
more “‘consumer-friendly
innovation” in the financial
sector. Two key partners for this
new program (dubbed Project
Catalyst) were startups already
changing the way people
manage their finances by
adding more transparency,
simplicity and humanity to the
process of using a credit card
Or managing transactions.

www.simple.com
www.billguard.com
www.consumerfinance.qgov/projectcatalyst




What’s the trend?

Crowdfunding evolves
beyond films or budding
entrepreneurs to offer
anyone the opportunity to
seek “me-funding” to do
anything from taking a life
changing trip to funding

a college education.
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Upstart

The Startup is you.

To Change Your Business

MeFunding

EXAMPLE:

Upstart

We often hear the cliché about
“investing in our future” - but
Upstart brings it to life with this
platform that allows anyone to
invest in the future potential of
an up and coming student. The
platform not only allows for
financial donations, but also
encourages donors to offer
mentorship as part of their
support - and funds the entire
process with a promise to pay
back this support in real dollars

when the funded youth begin to

realize their potential (and
make real money).

www.upstart.com
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v DONATE!

MeFunding

EXAMPLE:

GoFundMe

You don’t need to start a business
or create a monumental work of
art to change your life. This site is
filled with simple pleas from
families and friends to do
something small to help the
important people in their lives.
Examples include a 15 year old
girl who wants to travel to
Guatemala to work with
underpriveleged children and a
daughter trying to raise money to
send her mom on vacation.
Together the site has built up one
of the biggest collections of real
people’s dreams on the web.

www.gofundme.com
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EXAMPLE:
GiveForward

One of the sad facts of life is
3 . : that when a medical crisis
Ruggiero Family Fund : :
Copmizd y: B o . happens to a family, they are
T e o o Febrnay 2204, 2013 e : often not able to handle the
- financial costs. This site allows
anyone to create a crowdfunding

page for their loved ones in need

FUNDRAISER PRDGRE 55

G - and tell their story. Itis a
e et miial  S——— - powerful way to raise funds for
— | | - people at the moment in their
.  SwaEw e | . lives when they could most use a
- | Wand s cometly i  whu ey o s bena dorgong st 1/l - helping hand and finances to
x help with the cost burden of
N

extreme medical care.

www.giveforward.com
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Saving

MeFunding

EXAMPLE:
Takeashine + GiveCollege

The spiraling costs of higher education are
causing many to rethink the necessity of a
traditional college education (see Trend
#11: Degree-Free Learning). For those who
are still deciding to pursue a degree, the
costs of college may not entirely be
covered by financial aid. As a result, and
host of new sites on the web allow anyone

to raise money to crowdfund their own

education. This ranges from costs of

tuition to other college related payments.
. Takeashine.com, in particular, is devoted to

helping underpriveleged students meet
“the gap” between what financial aid will
offer and the true cost of college.

www.takeashine.org
- www.givecollege.com
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indiegogo o
W Help Larry fix his stand!

$11,284
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MeFunding

EXAMPLE:
Indiegogo

The day after the San Francisco Giants
won the World Series, the SF Gate
newspaper reported the story of a
homeless ex-addict whose shoe-shine
stand was torched in the celebration.
Inspired by the story, a local woman
named Megan Hopkins created a
campaign on behalf of Larry and wrote:

“He works hard, is kind, and humble. He does
not deserve what happened to him and it is
our job as San Franciscans to make it right.”

When the campaign closed, it had raised
more than twice the requested funds -
and all was donated to Larry via a trust
fund to help him rebuild.

www.indiegogo.com




Powered by
Women

What’s the trend?

Business leaders, pop
culture and ground-
breaking new research
intersect to prove that
our ideal future will be
led by women.
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